CORD CUTTING
REVOLUTION

WHAT IS “CUTTING THE CORD?”

The term Is used for anyone who
cancels their cable or satellite
subscription in favor of alternative
options such as streaming video

services and more.
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WHAT YOU'LL NEED
TO CUT.
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Smart TV with Gaming Console
Built-in Streaming Apps (i.e. Xbox One or Playstation 4)
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Streaming Stick Streaming Set-top Box
(i.e. Chromecast or Roku - $35-$50) (i.e. Apple TV or Roku - $50-$100)
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An over-the-air antenna
pulls in local broadcast
signals - for free!
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~ ofall US. households with TVs in 2013 rely solely on 38
OTA signals — up from 17.8% from the year before.
That’s about 22.4 million households.

HOW TO CHOOSE
AN ANTENNA

o

VHF UHF

VERY HIGH FREQUENCY ULTRA HIGH FREQUENCY
Channels 2-13 Channels 14-51

The best option is to find an antenna that offers both instead of just one
because the majority of TV stations in the U.S. transmit on both ranges.

THE LOCATION OF YOUR
HOME RELATIVE TO
BROADCAST TOWER

IS AN IMPORTANT
FACTOR TO CONSIDER.

DIRECTIONAL BIDIRECTIONAL
points in ONE direction picks up signals
from multiple locations

NON-AMPLIFIED AMPLIFIED
Up to 35 mile range Ideal for people living
greater than 35 miles

Dependent on the location of your home in relation to the broadcast tower.
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|deal for people living up
to 35 miles

PAST

Bunny ear
antenna

TODAY
Sleek, razor-thin blends in flat screen TVs, and
requires little or no assembly.
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